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AN INTERVIEW WITH 
"TWISTERS" CHILD 
ACTOR AILA GREY

DIFFERENT DISCIPLINE 
APPROACHES: 

WHAT'S BEST FOR YOU?

SPECIAL SECTION: 
2024 BABY 
HANDBOOK

Ly nn  He r n a nd e z

W H A T  HE ' S  L E A R NE D  IN  1 0  Y E A R S

WHERE TO FIND 
BACK-TO-SCHOOL 

EVENTS

2024 ENRICHMENT 
GUIDE INSIDE

QUALITY PRESCHOOL: 
WHY IT MATTERS

BAC K  TO

C H EC K LI ST

NURTURING 
KIDS WITH

NEUROLOGICAL 
& BEHAVIORAL 
DIFFERENCES

FALL FAMILY 
FUN GUIDE: 
HALLOWEEN 
HAPPENINGS, 
FESTIVALS & 
FALL EVENTS

2024 
INCLUSIVE 
RESOURCE 

GUIDE INSIDE

ROAD TRIPS: 
FALL & HOLIDAY 

FUN FROM A TO Z

Teaching
GRATITUDE

To young Children

Holiday 
Kickoff:

Seasonal Shows, Events, 
Activities &  More!

N IC U TO HOM E:
One Family's Journey

HONORING 

AMAZING DADS

2024 PA R T Y 
P L A N N E R

BIRTHDAY PA R T Y 
E T I Q U E T T E  FOR KIDS

LEGACIES & LESSONS 
F R O M  O U R  FAT H E R S

Amazing Dads winner
 Blake Sanchez with son Shepherd 

at Drillers Stadium

Total Monthly Reach

R E A D E R S
145,000+

AU D IE N CE

Age: 25-54 
AV E R AG E 75% FEMALE

PARENTS who are
Educated & Affluent

30+ Years
O F  T R U S T E D 

C O N T E N T
F A M I LY

TulsaKids Media is the only media brand devoted to parents in 
Tulsa and surrounding communities. We celebrate and support 

families in all they do, bringing them the knowledge, entertainment, 
and resources they need to be the best parents they can be. 

Generations of moms and dads have trusted TulsaKids as their 
parenting resource for more than 30 years. We create community.

C O N TA C T   U S!
	 1622 S. Denver Ave. 

	 Tulsa, OK 74119

	 918-582-8504

	 tulsakids.com

M E D I A A C C O U N T E X E C U T I V E S :

Lindsey Copes
lindseycopestk@gmail.com
918-638-5161

Amanda Murphy
amandamurphytk@gmail.com
918-210-8343

TulsaKids has won numerous national, regional and statewide 
awards for digital products, editorial and design from the 
Parenting Media Association, the Great Plains Journalism 

Awards, and the OK State Department of Tourism.

Average Monthly Users

68,667
S E P T E M B E R 2023–A U G U S T 2024

Average Monthly 
Web Page Views

104,869
S E P T E M B E R 2023–A U G U S T 2024

S U B S C R I B E R S
10,000

Newsletter:

F O L L O W E R S
32,000+

Social Media

400+ print distribution sites in Tulsa and surrounding 
communities and approximately 117,000 digital 
distributions to local households with children.
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Full Page Ad Details Ad Sizes

S I Z E  N A M E W I DT H  x  H E I G H T  (inches) 1X  R AT E 6X  R AT E 12X  R AT E

A Full Page* 8.25" x 10.75" + .125" bleed* $2800 $2300 $2135

B Junior Page 5.5625" x 9.5" $2375 $1935 $1775

C 1/2 Page Horizontal 7.5" x 4.625" $1995 $1640 $1495

D 1/2 Page Vertical 3.625" x 9.5" $1995 $1640 $1495

E 3/8 Page 3.625" x 7.0625" $1340 $1075 $985

F 1/4 Page 3.625" x 4.625" $1050 $840 $765

G 1/8 Page 3.625" x 2.1875" $545 $515 $455

*Bleeds on Full Page only. Please include .125" bleed to 8.25" x 10.75" ad; final size will be 8.5" x 11". Keep essential art/copy within a .25" of the edge. 

MARGIN SIZE
7.75" x 10.25" 

1/2 PAGE
3.625" x 9.5"

1/8 PAGE
3.625" x 2.1875" 

TRIM/PAGE SIZE
8.25" x 10.75" 

BLEED/FULL SIZE
8.5" x 11" 

PAPER STOCK 
Glossy
PRINTING 
Web Offset
BINDERY 
Saddle 
Stitched

A

A

B

C

D
E

F

G

Stephen Brownlee, MD
Cody Buchanan, DO
Jeremy Foon, MD 

918-492-3636 | www.eoent.com | 68th & Yale | 93rd & Mingo

Serving Oklahoma Since 1975
David Hall, MD 
Landon Massoth, MD 
Evan Moore, MD 

Chris Siemens, MD
Atul Vaidya, MD
David White, MD

Premium Preferred 
Positions
Prime Placement for Full Page Ads

•	 Inside front cover
•	 Page 1
•	 Opposite Table of Contents
•	 Inside back cover 
•	 Back cover

Pricing available upon request. 

Pre-Printed Inserts
Pre-printed inserts may be distributed at the 
basic rate of $75 per thousand for full press 
run, single-sheet, 60 lb. stock, up to 8 x 10". 
Rates for other sizes, weights and less than 
full run quantities available upon request.

Sponsored Content 
Print/Digital Hybrid

•	 Ad space that looks like editorial
•	 Full- and half-page options available
•	 Client provides copy and images.
•	 Click for example:

E-Newsletter Feature
•	 A feature in our weekly e-newsletter
•	 Client provides image(s), logo  

and article
•	 Article is published at tulsakids.com 

and featured on homepage for  
two weeks

Sponsored Content E-Blast
•	 A dedicated e-blast (distributed  

to 10,000+ subscribers)
•	 Client provides image(s), article, 

subject line and url

Print/digital

Website

PRINT  M A RKE TIN G  O P TI O N S

I n a poll conducted by Mott 
Children’s Hospital, about 60% 

of parents whose teens vape have 
no idea. � at chilling reality comes 
with a lot of questions — from 
what’s in a vape to how you can 
help your teen. Here’s a breakdown 
of what you should know and 
how to protect children from the 
dangers of vaping. 

Here’s Why Vapes Are Popular
According to the Campaign for 
Tobacco-Free Kids, more than 
one in � ve Oklahoma high school 
students report vaping, and most 
of them started with a � avored 
product. Over 15,000 � avors are 
on the market aimed at addicting 
young people. Vaping often 
appears in media, which makes 
kids think it’s safe. � e tobacco 
industry has also made vaping 
more enticing with discounted 
prices, event sponsorships, tech-
inspired designs and false truths 
about mental health bene� ts.  

Despite laws prohibiting vape sales 
to minors, teens � nd ways to get 
the product. Some online vape 
retailers have lax age-veri� cation 
processes, and some even boast 

“discreet shipping” to conceal vape 
purchases. Teens can also get vapes 
from peers or other acquaintances 
who sell for a pro� t.

Vaping Is Dangerous
Many people don’t realize the 
most popular vapes are made and 
distributed by tobacco companies. 
Like any tobacco product, vaping 
poses signi� cant health risks, 
especially for young people. One 
big risk? Addiction — most vapes 
contain high levels of nicotine and 
teens who vape are nearly seven 
times as likely to use cigarettes 
later in life. Vapes also contain 
several harmful chemicals known 
to cause cancer. 

The Health Risks of Vaping
Vaping can cause immediate 
health issues. Lung irritation may 
trigger wheezing, asthma attacks 
and shortness of breath. It also 
causes dry mouth, which can lead 
to dental issues. Long-term vaping 
can lead to respiratory issues, an 
increased risk of cardiovascular 
problems, gastrointestinal and 
kidney disorders, reproductive 
health issues and infertility, 
resistance to chemotherapy and 
other medicines, and of course, 
addiction.

Nicotine from vapes can also 
disrupt teens’ mental health 
signi� cantly — worsening anxiety, 
depression, impulsivity and 
learning abilities. � e tobacco 
industry often uses mental health 
to sell their products. � e numbers 
don’t lie: Four out of � ve teens try 

vaping to cope with depression or 
anxiety. However, nicotine actually 
makes mental health struggles 
worse. 

Common Types of Vapes
Vapes come in so many shapes and 
sizes. Pod-based vapes are small, 
often USB-shaped devices that look 
like phone chargers, hard drives 
or adaptors. Pens are ultra-sleek 
and easy to hide in school supplies. 
Disposable vapes are designed 
with discretion in mind, often 
resembling highlighters, ear-pod 
cases or toys.

Signs Your Teen Is Vaping
Vaping can affect teens physically 
and mentally. Watch for physical 
signs like nosebleeds, nausea, 
headaches, dehydration, a 
constant cough, mouth sores 
or skin changes. Unexplained 
sweet scents, strange batteries or 
chargers and unmarked packaging 
may also be warning signs. As 
teens begin to struggle with 
nicotine addiction, their behaviors 
and routines may change as well. 
They may experience intense 
mood swings, oversleep, struggle 
to concentrate, lose interest in 
hobbies or sports and spend more 
money than usual. 

Note: Even if your teen exhibits 
one or more of these symptoms, 
don’t immediately assume they’re 
vaping. Hormones, stress and 

development can all present similar 
changes. Talk with them before 
making accusations.

Other Nicotine Products 
� ere are other nicotine products 
on the market growing in 
popularity among teens. Cigarette 
use has declined over the decades 
but still poses a threat. While 
smokeless tobacco, like dip or 
chew, is more common in rural 
areas, nicotine pouches — such as 
Zyn and on! — are becoming more 
popular everywhere. � ese pouches 
contain high levels of nicotine that 
put youth at risk of addiction and 
other health issues. 

Talk With Your Kids 
One of the best things you 
can do to help your children 
remain tobacco free is a simple 
conversation. Having open and 
honest talks about vaping can 
help combat the temptation teens 
face. Not sure how to start the 
conversation? Find age-speci� c 
conversation starters to open 
the dialogue and guides to help 
keep the conversation going at 
TalkAboutTobacco.com from 
Tobacco Stops With Me. � ere, 
you can explore options to prevent 
vaping and � nd judgment-free 
support. 

Remember: You play an important 
role in protecting your child from a 
lifetime of addiction. 

A Parent’s Guide 
to Vaping 

S P O N S O R E D  C O N T E N T
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Sponsored Content — Print Sponsored Content — E-Blast

E-Newsletter Feature

E-Newsletter Feature Format

Full Page Sponsored  
Content Format

Half Page Sponsored  
Content Format

Sponsored Content  
E-Blast Format
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ALL PRINT ADS ARE DUE 
BY THE 15TH OF THE 

MONTH PRECEDING THE 
AD'S RUN DATE.

Attention, middle school teachers and librarians! You 
are invited to this continuing-education workshop focusing 
on the works of author Raina Telgemeier, winner of the 2024 
Anne V. Zarrow Award for Young Readers’ Literature. 
You will:

 • •  Receive 50 copies of Sisters
   by Raina Telgemeier for your 
     students to keep as their own.
     This book is suited for 
  ages 8-12.

 • •  Learn how to incorporate 
  various elements of Sisters 
  into your classroom and receive 
  lesson plans on how to use 
  Telgemeier’s works in a variety 
   of school subjects.

 • •  Be introduced to Tulsa City-County Library’s Anne V.    
     Zarrow Award for Young Readers’ Literature.

 • •  Gain an opportunity to win a classroom visit by 
     Raina Telgemeier on Friday, May 3.

Every participant will receive their copies of Sisters after
the workshop, as well as an o�  cial continuing-education 
certifi cate. Participants must be employed by a school 
district within Tulsa County. 

Saturday, Feb. 17 • 9-11 a.m.
Central Library • Pocahontas Greadington 

Learning and Creativity Center 
Fifth Street and Denver Avenue

Mr. Henry’s Books Mr. Henry’s Books 
EDUCATOR WORKSHOPEDUCATOR WORKSHOP

REGISTRATION REQUIREDREGISTRATION REQUIRED

Mr. Henry’s Books is a program of the Tulsa City-County Library, 
sponsored by the Tulsa Library Trust, made possible 

by a grant from the Anne & Henry Zarrow Foundation.

Deadline: Saturday, Feb. 10
Registration is limited.
www.tulsalibrary.org/
mr-henrys-books-registration

http://tulsakids.com
http://tulsakids.com
http://tulsakids.com
http://tulsakids.com
http://tulsakids.com
https://tulsakids.mydigitalpublication.com/september-2024/page-18
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https://tulsakids.mydigitalpublication.com/may-2023?m=69036&i=790052&p=30&ver=html5
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https://mailchi.mp/8c0a11a59516/heres-your-back-to-school-checklist
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Ask The Experts
$315/month

Local experts answer frequently asked 
questions from their area of expertise.

•	 Featured in TulsaKids Magazine and 
at tulsakids.com/ask-the-experts

•	 Client provides question, answer,  
logo and image

•	 12-month commitment

Guides
Local resources available in monthly 
publication and year-round at  
tulsakids.com/guides.

January: Education Guide
February: Health & Wellness Guide
March/April: Camp Guide
June: Party Planner
July: School Guide
August: Enrichment Guide
October: Inclusive Resource Guide

Ask The Experts — Print

Print Guide

Website Listing

Ask The Experts —  
Social Media Post

D IG ITA L  
M A RKE TIN G  
O P TI O N S

D IG ITA L  A DS  & PRI CIN G

Website 
Leaderboard 

Tile Ad 

Social Media 
Boosted Facebook or Instagram Post

•	 Runs four days
•	 Reaches relevant target audience
•	 Image (at least 1,000 px wide with 

minimal text), copy and URL

Click for Example

Click for Example

Website Leaderboard Ad Website Tile Ad

H E A LTH  & WE LLNE S S  G U ID E

AMPLIFY YOUTH HEALTH COLLECTIVE
1601 S. Main St., Suite 200, Tulsa

918.794.9073

info@amplifytulsa.org

amplifytulsa.org

Amplify advances youth sexual health and well-being through collaboration, 
education and advocacy. Amplify serves as the collective impact agency 
for adolescent sexual health in Tulsa and provides training and resources to 
school and community-based organizations to educate and support youth, 
parents and other trusted adults.

Tulsa County’s teen birth rates have declined 67% in the last decade, 
alongside the expansion of effective, evidence-based sexual health 
education programs and services. When young people are given accurate 
information, they make the healthiest decisions for themselves. Our vision 
is to create vibrant communities with informed youth and equitable access 
to services and information. We work with partners in the community to 
ensure that every child has the knowledge and support they need to thrive.

Visit amplifytulsa.org to fi nd resources for engaging in open, honest 
conversations with your children about changing bodies, love, sex and the 
building blocks of healthy relationships.

COUNSELING & RECOVERY 
SERVICES OF OKLAHOMA 
YES Tulsa: 918.779.HELP

The CALM Center: 918.394.CALM

crsok.org

Counseling & Recovery Services of Oklahoma provides Tulsa’s 
comprehensive, around-the-clock youth crisis care services - available 
regardless of ability to pay.

YES (Youth Evaluation Services) Tulsa provides immediate urgent crisis 
intervention, diversion and de-escalation services from licensed behavioral 
health, social support and administrative professionals. Services include:

• Emergency mental health 
evaluation

• Screenings for co-occurring 
disorders

• Emergency prescriptive 
medication services

• Clinical feedback and diagnoses

• Trauma-informed crisis 
intervention

• Family-style model of care

• Next-day follow-up appointments

• Continued care plan after 
discharge

• Coordination of higher levels of 
care, as needed.

The CALM (Child and Adolescent Life Management) Center offers a 
brief residential treatment program for youth struggling with emotional, 
behavioral or substance use issues. The CALM Center has three major 
goals:

PAUSE. A safe pause from the young client’s community or family stress 
to identify trauma, explore strengths, clarify emotions and learn life 
management and coping skills to integrate for their future.

PERSPECTIVE. A clinical perspective on the client’s behavioral health and 
diagnoses from an experienced team of board-certifi ed physicians, nurses, 
life skills coaches and clinical therapists.

PLAN. A coordinated plan connecting the client and their family with the 
next step in treatment and their future needs.

ON THE CUSP PEDIATRIC DENTISTRY
8222 E. 103rd St., Tulsa

918.921.6778

4444 S. Harvard Ave., Tulsa

918.921.6778

onthecuspdds.com

On The Cusp offers Tulsa families a complete range of specialized pediatric 
dental services. Our board-certifi ed doctors are focused on preventing oral 
disease and gentle treatment options and are uniquely positioned to provide 
professional pediatric dental guidance as your child grows and develops.

Our dentists have a passion for helping kids and receive special training to 
meet each child’s individual needs, including children with special needs. 
From routine dental exams and restorative dentistry to laser dentistry and 
safe sedation, we are committed to promoting healthy oral hygiene and 
habits that will last a lifetime.

Additionally, our experienced and board-certifi ed orthodontist provides 
various comprehensive orthodontic treatments for both children and 
adults. We’re pleased to offer complimentary orthodontic consultations to 
patients who need braces.

During each visit to our Midtown or South Tulsa offi ces, you and your child 
will enjoy a refreshingly unique, patient-centric experience. We are proud to 
have created a space that is fun, loving, kind and professional. 

We offer families a complete range of specialized dental services, including:

• Pediatric Dentistry

• Laser Dentistry

• Orthodontics 
for the entire family

• Sedation

• Frenectomy

We’re humbled to be recognized as TulsaKids’ Family Favorite Pediatric 
Dentist for three years in a row. Let us give YOU a reason to smile! For a fast 
and easy appointment or check-up, visit us online at onthecuspdds.com or 
call 918.921.6778.
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OSU PEDIATRICS
918.382.4600

osumedicine.com

OSU Pediatrics is committed to delivering comprehensive, compassionate 
care for children from birth to 18 years of age. Our board-certifi ed physicians 
offer preventive services including well child visits, developmental 
screenings, behavioral evaluations, sports physicals and more.

Additionally, we provide care for serious illnesses and complex or chronic 
medical conditions including asthma, autism spectrum disorders, cerebral 
palsy, chromosomal disorders and many others.

OSU Medicine operates a network of 27 clinics throughout Tulsa and 
surrounding communities and provides more than 18 specialties including 
obstetrics & gynecology, family medicine, behavioral health, cardiovascular 
medicine, surgery and many other specialties for all ages and health needs.

PARKSIDE PSYCHIATRIC HOSPITAL & CLINIC
1239 S. Trenton Ave., Tulsa

918.588.8888

ar@parksideinc.org

parksideinc.org

Established in 1959, Parkside Psychiatric Hospital & Clinic is dedicated 
to providing exceptional mental health treatment and support services 
to our Eastern Oklahoma community and beyond. This past year marked 
a signifi cant milestone as we transitioned to become a youth-oriented 
inpatient hospital.

Parkside provides inpatient behavioral health services to children as young 
as 5, adolescents and young adults aged 18 to 26 in our recently launched 
MOMENTUM adult program.

The heart of Parkside lies in our caring and experienced team of 
health professionals, who continue to uphold our mission and provide 
compassionate care to those we serve. With 120 inpatient beds and a 
range of outpatient services, our organization remains steadfast in its 
commitment to fostering mental health and well-being.

Our ACCESS department, which is operational 24/7, stands ready to 
assist with referrals and intake, benefi t inquiries and any other support our 
community needs when mental health crises arrive.

SPECIAL DELIVERY MIDWIFERY CARE
4926 E. 73rd St., Tulsa

918.477.9343

tulsamidwife.com

With over 45 years of experience, our Certifi ed Nurse Midwife and Certifi ed 
Professional Midwife offer intimate, safe and professional maternity care 
for home birth, birth center birth, water birth and well woman care. Special 
Delivery Birth Center opened in May 2012, providing families a comfortable 
and safe place to labor, birth and bond with their new baby.

Located near 71st and Yale, our south Tulsa location is within minutes of 
three hospitals and within one mile of a major hospital. This location allows 
us to have close proximity in case of an emergency but with the comforts 
of home. Our facility also offers comfortable offi ces and a family-friendly 
waiting room. 

We welcome your calls to schedule a time to meet a midwife, tour the 
facility and ask all your questions.

TULSA ER & HOSPITAL
717 West 71st St, Tulsa

918.517.6300

tulsaer.com

Tulsa ER & Hospital stands out as your locally owned and operated ER 
and hospital, led by dedicated physicians. Our commitment to providing 
concierge-level care with minimal wait times sets us apart. Our ER is fully 
equipped, providing the same services as a traditional hospital ER. We’re 
well-prepared to handle a range of emergencies, from strokes and heart 
attacks to severe pain, traumatic injuries, pediatric illnesses and acute 
surgical issues.

Our hospital and ER charges are in-line with and, most of the time, lower 
than the regional average. By law, insurance plans cover ER services at the 
patient’s in-network rates. In short, the patient may select their ER of choice. 
We don’t balance bill for any services received. Emergency room care can 
be expensive, so we work with your insurance company for fair payment 
resulting in less unforeseen expenses. We also provide discounted and 
upfront rates for self-pay patients.

More caring, more personal, more convenient. How healthcare should be.
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6415 S. Mingo Rd., Tulsa 918.254.1988
525 W. 91st St. S., Jenks MillerSwimSchool.com

Six Convenient Tulsa Metro Locations
DentalDepot.net

AS K  THE  EXPERTS T U L S A K I D S .C O M /A S K-T H E - E X P E R T S

M I L L E R  S W I M  S C H O O L D E N TA L  D E P O T

What tips do you have that help keep my little one safe during the 
o� -season?
Beyond the pool’s edge, water dangers lurk in unexpected places. From bathtubs to 
buckets, even a few inches of water can pose risks, especially for little ones. Puddles, 
ponds and open containers become potential hazards. Always be vigilant around 
water sources, no matter how small, and ensure toddlers are within arm’s reach.
It’s not just about pools – awareness is key. Secure lids and empty containers, 
and create barriers to keep curious minds safe. Water is a joy, but respecting its 
potential dangers in various forms ensures a safer and happier water experience for 
everyone.

Are certain kinds of candy and snacks worse for my child’s teeth than 
others?
Yes. Sticky candies like gummies and ta� y are more problematic because they cling 
to the teeth and can get trapped in the grooves. � ese are harder to clean out and 
tend to stick around longer. Chocolate is easier to wash away and doesn’t linger as 
much. 
If your child loves gum, consider gum with xylitol, a natural sweetener that helps 
� ght cavities. 
Healthier candy alternatives include Zollipops or Dr. John’s Healthy Sweets. � ese 
use alternative sweeteners that are kinder to teeth but still taste great. 
When it comes to snacking, many snacks you might think are mostly hazardous 
to your weight, like crackers and chips, can contribute to cavities as well. Starchy 
foods break down into sugars, and those sugars can stick to the teeth just like candy. 
Gold� sh crackers or Cheez-Its, for example, can be just as bad if they stay on the 
teeth for too long.
� e best thing you can do is limit how o� en your child is snacking on these foods 
and make sure they’re drinking water and brushing a� erward.
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Beyond the pool’s edge, water dangers lurk in unexpected places. From bathtubs to 
buckets, even a few inches of water can pose risks, especially for little ones. Puddles, 
ponds and open containers become potential hazards. Always be vigilant around 
water sources, no matter how small, and ensure toddlers are within arm’s reach.
It’s not just about pools – awareness is key. Secure lids and empty containers, 
and create barriers to keep curious minds safe. Water is a joy, but respecting its 
potential dangers in various forms ensures a safer and happier water experience for 
everyone.

Are certain kinds of candy and snacks worse for my child’s teeth than 
others?
Yes. Sticky candies like gummies and ta� y are more problematic because they cling 
to the teeth and can get trapped in the grooves. � ese are harder to clean out and 
tend to stick around longer. Chocolate is easier to wash away and doesn’t linger as 
much. 
If your child loves gum, consider gum with xylitol, a natural sweetener that helps 
� ght cavities. 
Healthier candy alternatives include Zollipops or Dr. John’s Healthy Sweets. � ese 
use alternative sweeteners that are kinder to teeth but still taste great. 
When it comes to snacking, many snacks you might think are mostly hazardous 
to your weight, like crackers and chips, can contribute to cavities as well. Starchy 
foods break down into sugars, and those sugars can stick to the teeth just like candy. 
Gold� sh crackers or Cheez-Its, for example, can be just as bad if they stay on the 
teeth for too long.
� e best thing you can do is limit how o� en your child is snacking on these foods 
and make sure they’re drinking water and brushing a� erward.

W I DT H  X  H E I G H T  (pixels) R AT E

Website Leaderboard 728 x 90 px or 970x250 px
Run-of-site and page-targeted positions avail-

able; Ask Media Account Executive for Pricing

Website Tile Ad 300 x 250 px or 300x600
Premium and standard positions available; Ask 

Media Account Executive for Pricing

Website In-Story Ad 970x250, 728x90 or 300x250

Ask Media  

Account Executive 

for Pricing

Website Cube Ad 6 square images, around 10 words of text

Website Pushpin Ad Image (square recommended) + copy

Website Local Authority Ad Ask media account executive for details

Social Media Boosted Post 1000 px wide or more $105

E-mail Banner 600 x 200 px $265

E-mail Tile Ad 300 x 250 px $105

Dedicated E-Blast 600 x 1000 px  (Maximum length) $630

Multi-Advertiser E-Blast 600 px Starting at $99

2-Week Contest Sponsorship
Ask for details

$420

4-Week Contest Sponsorship $575

D I G I TA L  P U B L I C AT I O N  O P T I O N S

Full Page Left of Cover Ad 594 x 774 px 
(Equal to print page size, 8.25" x 10.75")

Ask Media  

Account Executive 

for Pricing

Interstitial Page 594 x 774 px 
(Equal to print page size, 8.25" x 10.75")

Contents View Options 625 x 352 px

Video Ask for details

http://tulsakids.com
http://tulsakids.com
http://tulsakids.com
http://tulsakids.com
https://www.tulsakids.com/ask-the-experts/
https://www.tulsakids.com/guides-directories/
https://www.tulsakids.com/listings/inclusive-resources-directory/town-country-school-2/
http://tulsakids.com
http://tulsakids.com
http://tulsakids.com
http://tulsakids.com
https://www.instagram.com/p/CxdiWUxO8tr/
https://tulsakids.mydigitalpublication.com/october-2023?m=69036&i=803543&p=38&ver=html5
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BANNER AD

E-Newsletter

TILE AD

E-mail 
E-Newsletter 

Distributed to our 10,000+ subscribers  
every Thursday morning.

E-Newsletter Banner

E-Newsletter Tile

Dedicated E-Blast
•	 Subject line, URL

Multi-Advertiser E-Blast: 
•	 Featured or basic listings available; 

limited spots
•	 Image 600 px wide, 60 words copy, 

logo, contact info

Contest Sponsorship
2-Week Contest or Giveaway

•	 Client provides a prize valued at  
$100 minimum, plus an image to be 
used in promotions

•	 Promoted at tulsakids.com/contests 
and in print, through social media  
and weekly e-newsletters

•	 Includes e-mail opt-in list

4-Week Photo Contest
•	 Client provides a prize valued  

at $100 minimum
•	 Themes can be customized based  

on client preference
•	 Promoted at tulsakids.com/contests, 

in print and across all digital platforms 
for one month

•	 Includes e-mail opt-in list

Click for Example

Click for Example

Click for Example

Multi-Advertiser E-Blast

Dedicated E-Blast

Contest Sponsorship

Video Ad

Left of Cover Ad

D IG ITA L  M A RKE TIN G  O P TI O N S  (CONT INUED)

Digital Edition 
Full Page Ad Left of Cover

Interstitial Page
•	 Pops up between pages of TulsaKids 

Magazine. Links to client website.
•	 PDF, 594 x 774 px (TulsaKids print 

edition page size, 8.25"x10.75")

Video Options
•	 Can be embedded, a pop-up or link to a 

streaming service such as YouTube. 
•	 Speak with media account executive 

about different options.

Click for Example

Click for Example

Click for Example
Interstitial Page

PRODUCTION CHARGES  Our Art Director is available to 
produce your ad free of charge for simple typesetting and 
layout. AD INFORMATION, GRAPHICS ETC., MUST BE 
TURNED OVER TO THE ART DEPARTMENT BY THE 10TH 
OF THE PROCEEDING MONTH IN ORDER FOR THIS FREE 
SERVICE TO BE AVAILABLE. Rates include two proofs of 
revisions. Additional revisions are $35 each. Ads requiring 
complex typesetting, design, photo-shopping or resizing may 
incur additional charges (min. $75.00/hr). Artwork submitted 
and not meeting the exact dimensions shown may be ‘floated’ 
in ad space or resized and charged accordingly. Four Color 
process, No Spot/PMS match colors. 

DISCOUNTS AND COMMISSIONS  15% discount to 
recognized non-profits (501C3). Rates are quoted as net rates. 
Accredited advertising agencies should add their commission 
to the rates quoted herein.

SPACE DEADLINE/CANCELLATIONS  Cancellations are not 
accepted after closing date for space reservations.

BILLING & TERMS  Credit may be extended to established 
businesses with a signed contract. 50% prepayment is 
required for all transient/out-of-town ads, or for ad space 
ordered but not on a signed contract .Invoices are due upon 
receipt. Invoices will be considered delinquent and subject 
to an interest charge of 1.5% per month (18% annual) on 
accounts 30 days past invoice date. Frequency rates apply 
only if the contract is completed according to terms and within 
time periods specified. Failure to complete contract will result 
in a short rate being applied for actual space used. All rates are 
net and subject to change. All rates include a live 
ad with links in TulsaKids' Digital Edition. Costs shown are for 
camera-ready ads per insertion.

GENERAL POLICIES  The publisher reserves the right to 
refuse any advertisement at any time. The advertiser assumes 
total liability for ad content and full responsibility for any 
claims, expenses, or losses arising from such content.

http://tulsakids.com
http://tulsakids.com
http://tulsakids.com
http://tulsakids.com
https://mailchi.mp/2e320cc9d389/its-opening-weekend-for-some-local-pumpkin-patches
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https://mailchi.mp/5505b9f0843d/tours-and-flights-at-tasm-visiting-vintage-aircraft
https://mailchi.mp/8c07bcd038d9/dont-miss-these-exciting-spring-break-activities
https://mailchi.mp/5505b9f0843d/tours-and-flights-at-tasm-visiting-vintage-aircraft
https://www.tulsakids.com/contests/
https://mailchi.mp/8c07bcd038d9/dont-miss-these-exciting-spring-break-activities
https://tulsakids.mydigitalpublication.com/june-2023?m=69036&i=792635&p=58&ver=html5
https://tulsakids.mydigitalpublication.com/summer-family-fun-guide-2024
https://tulsakids.mydigitalpublication.com/summer-family-fun-guide-2024
https://tulsakids.mydigitalpublication.com/october-2024/page-34
https://tulsakids.mydigitalpublication.com/june-2023/page-56


T U L S A K I D S .C O M10 M E D I A  PL A N N I NG GU I DE 9 1 8-5 82 - 8 5 0 4

E D ITO RI A L 
C A LE NDA R
JANUARY

Education
S P E C I A L  S E C T I O N / G U I D E

Education & Enrichment
E - B L A S T S 

Family Favorites
School Open House
Enrichment/Homeschool

S P O N S O R E D  C O N T E N T 

School Highlights

C O N T E S T S

School Spirit Photo Contest

A P R I L

Child Abuse Awareness; 
Camps, part II
S P E C I A L  S E C T I O N / G U I D E

Summer Camps and Activities 

E - B L A S T S

Pediatric Therapists
Swim Lessons

C O N T E S T S

Signs of Spring Photo Contest
Amazing Dads Contest

F E B R UARY

Family Health; Food Allergies
S P E C I A L  S E C T I O N / G U I D E

Health & Wellness

E - B L A S T S

Valentine's Events

C O N T E S T S

Hug the One You Love Photo Contest
Amazing Moms Contest

MAY

Amazing Moms; Fun Spots for 
a Summer Day Round-up
E - B L A S T S

Last-Minute Camp Enrollment
Mother's Day 
Memorial Day

C O N T E S T S

Family Favorites Voting
Congratulate a Graduate Photo Contest

A N C I L L A R Y  P U B L I C AT I O N

Summer Family Fun Guide

MARCH

Camps; Spring Break
S P E C I A L  S E C T I O N / G U I D E

Summer Camps and Activities

E - B L A S T S

Preschool Enrollment
Spring Break Activities

C O N T E S T S

Family Favorites Nominations
Kids and Pets Photo Contest

J UN E

Amazing Dads; Places to Swim
S P E C I A L  S E C T I O N / G U I D E

Party Planner

E - B L A S T S

Summer Activities (x3)

C O N T E S T S

Summer Fun Photo Contest

J U LY

Family Favorites; Education
S P E C I A L  S E C T I O N / G U I D E

Schools & Education

E - B L A S T S

Summer Activities (x2)
Family Favorites

C O N T E S T S

Cover Kid Contest
Make A Splash Photo Contest

O C TO B E R

Special Needs
S P E C I A L  S E C T I O N / G U I D E

Inclusive Resource
Fall Family Fun Guide

E - B L A S T S 

Fall Break Activities
School Open House
Halloween Events

C O N T E S T S

Fall Fun Photo Contest

AUGU ST

Back-to-School  
Checklist & Enrichment
S P E C I A L  S E C T I O N / G U I D E

Enrichment

E - B L A S T S

Back-to-School

C O N T E S T S

Back to School Photo Contest

NOV EMB E R

Oklahoma Natives: Places to Learn 
about Native American Heritage
S P E C I A L  S E C T I O N / G U I D E

Holiday Season Kick-off
Season of Giving

E - B L A S T S

Thanksgiving Break Activities
Holiday Activities

C O N T E S T S

What I’m Grateful For Photo Contest

S E P T EMB E R

Making Social 
Connections: Parents
S P E C I A L  S E C T I O N / G U I D E

Baby Handbook

C O N T E S T S

Favorite Things to Do in 
Tulsa Photo Contest

A N C I L L A R Y  P U B L I C AT I O N

2024–2025 College Planner

D EC EMB E R

Holidays
S P E C I A L  S E C T I O N / G U I D E

Holiday Family Fun Guide

E - B L A S T S

Gift Guide
Winter Break Activities
Indoor Places to Play

C O N T E S T S

12 Days of Christmas Giveaways
Holiday Fun Photo Contest

In addition to these featured topics and guides, monthly columns include child development information  
for parents of infants through teens, a library column, recipes, a profile of a local adult and a local child/teen 
and a comprehensive calendar, including seasonal events & activities. 
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